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Job Description – Product Manager  

	Job Title 
	Product Manager

	Reports to:
	Group Product Manager

	Team and Department:
	 Product Management Team as part of Marketing Team 

	Location: 
	Auckland / Christchurch

	Date Created/Updated:
	29/04/2026

	Primary purpose 
	Effectively manage product development and lifecycle across all Rinnai products.

Develop and maintain a product roadmap that supports the overall business strategy and identifies success indicators.

Follow the RNZ and RJ stage gate processes for new products, including the development of Sketches, Canvases, Business cases and GTM plans.

Manage the existing product portfolios including associated accessories and spare parts. Ensure product ranges are reviewed periodically to ensure continuous growth of sales and margin.




	Position Responsibilities

	Reports
	0


	Revenue Responsibility
	N/A

	Budget Responsibility
	$1000

	Delegated Authorities
	N/A










Organisational Context


	Key Relationships

	External
	Purpose of contact with the person

	Rinnai Japan (R&D and OBD) 
	Co-development and management of products. RJ stage gate processes.

	Rinnai Australia 
	Co-development and management of products. 

	OEM suppliers 
	Co-development and management of products. Negotiation of contracts and pricing.

	Internal
	Purpose of contact with the person

	Governance Group 
	Present project documentation (sketch, canvas and business plans) to seek approval to proceed with new product opportunities.

	Head of Marketing
	Involve and seek approval for development of new products and marketing collateral.

	Group Product Manager
	Involve and seek approval for development of new products. Presenting product roadmaps, strategies & KPI progress.

	Senior Project Manager
	Collectively ensure projects are delivered on time and within budget.

	General Manager Operations
	Co-ordination of new product development and management of existing products.

	R&D Team
	Co-ordination of new product development and technical changes.

	Training Manager
	Co-ordination of new product development training requirements.

	Customer Experience Team
	Create and where appropriate deliver training on new products

	Sales Team
	Create and where appropriate deliver training on new products. 
Collectively develop pricing and channel strategies for new products.



	Key Roles and Responsibilities/ Key Result Area (KRA)
	Detail of the responsibility and what success looks like

	Strategic direction for products


	Develop and maintain a product roadmap that supports the overall business strategy and identifies success indicators.
Make recommendations to business processes related to marketing and new product development. Make recommendations to strategic direction of the product portfolio.
Identify opportunities for the addition of new products to the company’s product range, including purchased products and internally developed and manufactured products.

	Introduction of new products
	Follow the RNZ and RJ stage gate processes for new products, including the development of Sketches, Canvases, Business cases and GTM plans.
Active participant in product opportunity, project and governance meetings.
Develop and lead the GTM strategy for new products to ensure product launches aren’t delayed and that all required steps are completed
· In conjunction with the Training Manager, identify training requirements and assist with development of training collateral.
· In conjunction with Operations team, create product codes.
· In conjunction with Technical and Operation teams, determine warranty, service and spare part requirements. 
· In conjunction with Sales Manager, develop channel strategy. 
· In conjunction with Sales Manager, determine and implement pricing.
· Pricing added to price lists.

	Product management of existing products
	Manage the existing product portfolios including associated accessories and spare parts. Ensure product ranges are reviewed periodically to ensure continuous growth of sales and margin.
Develop quarterly sales and margin reports to monitor progress. Make recommendations based on reports and implement the changes based on these recommendations.
As required, assist with events and help ensure that Rinnai products are well represented.

	Corporate Responsibility 



	· To ensure that all activities are undertaken are in accordance with RNZ’s compliance, quality and environmental management systems.
· Participates and contributes to projects and inter-departmental initiatives as requested/agreed
· Organisational responsibilities are undertaken and completed accurately, meeting specified standards and within agreed timeframes.
· Understands, supports and complies with policies and procedures
· Approaches in a positive and helpful manner.
· Undertakes Performance Development tasks/responsibilities in terms of Organisation’s system.
· Maintains property and equipment.

	Ensure health and safety expectations are met

	Contribute to a safe working environment, demonstrating an awareness of and complying with all company policies and procedures and Corporate Code of Conduct

	Other Duties
	Undertake other duties as may be reasonably requested from time to time. 



	Work complexity

	Most challenging duties typically undertaken or most complex problems solved

	•	Delivery of product strategy is key to Rinnai reaching its strategic goals. Traditional product categories for Rinnai are being eroded and therefore developing new products and categories is essential to ensure long term commercial success for Rinnai.
•	Determine prioritisation of product opportunities to ensure RNZ focus on the right opportunities. 
•	Workload and time management involved in completing all required tasks on time. 
•	Developing pricing while taking into consideration the discount and rebate structures.
•	Managing the product end-of-life process. Deciding which products to remove or retire from the range. 
•	Developing business cases to progress potential product opportunities of technically complex products.

	Success looks like (What are the Key measures of success)

	Contributing to the product strategy process each year to ensure new product opportunities are identified and are aligned with Rinnai New Zealand’s strategic goals. 

New products being added to the Rinnai product portfolio that align with Rinnai New Zealand’s strategic goals. 

New products being launched in accordance with project timelines.

Existing Rinnai products being reviewed regularly and rationalised as appropriate. 

Price reviews being undertaken regularly to ensure required margins are delivered. 

Completing the RNZ and RJ stage gate processes for new products, including the development of Sketches, Canvases, Business cases and GTM plans.
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	Essential 
	Preferred 

	Experience
Knowledge

	Demonstrated experience in category / product management of technically oriented products. 
Demonstrated commercial acumen. 
	5+ years’ experience in an equivalent role in a trade-based industry. Demonstrated involvement in driving a Product Management Strategy framework.

	Education/Qualification 
	Relevant industry and/or tertiary qualifications 

	Commerce or Engineering qualification at degree level. 



 
	[bookmark: _Hlk176788427]Key Skills /Attributes /Competencies
	Description

	Expert/Advanced/ Working Knowledge or Awareness 
	· Demonstrates the ability to plan and think strategically to develop well thought out strategies in line with company strategic objectives. 
· Proposes NPD projects that show significant growth to company profits and manages the projects successfully.  
· Strong leadership qualities evidenced through working with people and building team alliances. 
· Industry specific knowledge relating to water heating, space heating and/or a complimentary technology sector 
· Understanding of project management methodology 
· General gas fitting, plumbing, HVAC and complimentary trades. 
· Understanding of the regulations and compliance requirements for heating and water heating products.
· Understanding of manufacturing processes used in the industry 
· Import and export regulations specific to the industry 



	Rinnai Company Values 

	Honesty 
	In what we say and do: 
· Tell the truth 
· Live the values 
· Own your issues 
· Understand and work within company policies/procedures 
· Never compromise colleagues or the company 

	Appreciation 
	Of other’s strengths and efforts: 
· Show confidence in your colleague’s ability 
· Recognise achievement and ideas 
· Never personalise issues 
· Provide constructive criticism 

	Passion 
	 In everything we do: 
· Deliver on promises 
· Be realistic 
· Communicate the good and the bad 

	Pride 
	In delighting our customers: 
· Interact, review, communicate 
· Know who your customer is 
· Understand their needs 

	Innovation 
	As individual and company:
· Improve how we work – find smarter ways to get things done 
· Solves problems with creative ideas
· Deliver value differently – create new products, services or ways of serving customers 

	Pace
	On-time every time 
· Only promise what is realistic 
· Communicate with stakeholders early if there are to be delays 
· Prioritise what is important 









Change to job description
From time to time it may be necessary to consider changes in the job description in response to the changing nature of our work environment–including technological requirements or statutory changes.  This Job Description may be reviewed as part of the preparation for performance planning for the annual performance cycle or as required.
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Head of Marketing


Senior Product Manger


Group Product Manager


Product Manager
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