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Internal Communications Specialist

Location:			Wellington
Reporting to:			Internal Communications, Travel and Events Manager
Business Unit:			Marketing & Propositions
Direct Reports:			Nil
Date Last Reviewed:		November 2026
	
About FMG
Formed by farmers for farmers over a century ago, FMG is New Zealand’s leading rural insurer providing risk advice and insurance solutions for farmers, growers, commercial businesses, the lifestyle sector and domestic clients.
We’re proudly 100% New Zealand owned and operated and our focus is on helping our clients to achieve their goals.  As a mutual organisation, we’re all about giving rural New Zealanders a better deal, and part of this involves reinvesting all profits back into the business to keep premiums stable and ensure the future sustainability of the organisation.

	
FMG’s values
The FMG brand represents promises about what clients can expect from us and each of us is responsible for delivering on these promises.  Living our company values means we deliver the best brand experience for our customers.  Our company values are:
	· Do what’s right - Whāia te ara tika
	· Make it happen - Whakatutukitia

	· We’re in it together - Ko tātau tātau
	· Proud of who we are Whakahīhī i te whakapapa




	
Work Environment
We strive to provide an environment that promotes and fosters achievement. We place importance on career development and training to give our people the tools they need to succeed.
FMG’s Head Office is located in Wellington and accommodates FMG’s Executive Leadership Team (ELT), Marketing and Propositions, People and Culture, Financial Management, Insurance Solutions, Digital and Data, Risk and Compliance.
FMG’s largest regional office is located in Palmerston North accommodating our National Client Centre, Digital and Data, Claims, Operations and Payments functions.  In addition to the offices in Wellington, Palmerston North and Christchurch, FMG has offices in 30 regional locations throughout New Zealand.





	Purpose of the role
The Internal Communications Specialist is responsible for leading the development and delivery of FMG’s internal communications, and to improve communication effectiveness across the business. The role will manage and produce internal communications through a range of channels—including the intranet, internal publications and employee forums/events. The role will also be expected to provide communications advice to managers and other key stakeholders across the business including FMG’s Executive Leadership Team. 
As well as driving internal communication change, this senior position within the team will also be required to support and at times lead on corporate and external communication initiatives as well as communicating Farmstrong, FMG’s rural give-back initiative.



Key Responsibilities
	Area
	Responsibilities

	Organisation vision and values
	· Develop and drive communications that are consistent with the organisation’s purpose, vision, values, strategy and brand.
· Generate new ideas and content to communicate FMG’s strategy, Te Ara Tika-The Way Forward 2030.

	Communications
	· Lead the development and delivery of FMG’s internal communications that help employees connect with the bigger picture and strategic direction of FMG.
· Initiate and deliver fresh ideas around how FMG shares information both internally and externally. 
· Act as a coach and trusted advisor to FMG employees on enhancing their team and personal communication skills.
· Work with internal stakeholders to help support greater inter-team communication and storytelling.
· Drive and develop the communication channels and frameworks for FMG that engage all employees and build a consistency of understanding, culture, brand values and best practice. 
· Manage the internal communications calendar and ensure all organisation-wide messages are clear, concise, relevant and timely.
· Advise the Chief Executive and the Executive Leadership Team and other stakeholders to prepare and deliver key communications.
· Chair any groups/committees focused on enhancing internal communications effectiveness across the business. 
· Be confident to produce and deliver on external communication initiatives i.e. publications, editorials and media requests (proactive and reactive).
· Support other internal, external and corporate communication as required, including Farmstrong.

	Corporate relations support
	· Provide functional support and advice for the Head of Communications & Sustainability, including the delivery and coordination of the communications strategy, plans and calendars.
· To support FMG’s external relationships and reputation management by assisting with, publications, event management, media management and other tactical activities as required.

	Project and business communications
	· Provide expertise on the generation of communications for key FMG initiatives and projects. This includes working with key internal and external stakeholders on the communication objectives, development and execution.
· Drive and deliver communication of FMG’s business plan including regular updates.

	Team participation
	· A member of the Internal Communications, Travel and Events team, and wider Communications and Sustainability team, supporting others to succeed by taking a collaborative approach.
· Contribute at team meetings and advocate FMG’s Communication Guidelines and Communications Team principles when working with stakeholders.
· Proactively assist and support the wider Marketing and Propositions team and other stakeholders.
· To develop strong working relationships with regional offices to provide and/or co-ordinate communications services to support those teams.

	Personal proficiency
	· Proactively acquires and develops appropriate skills, knowledge and techniques in relation to fulfilling the core functions of the role.

	Other duties
	· Other duties may be allocated by other functions within FMG. These will be in accordance with the employee’s range of skills, competence, training and/or experience or be part of a training/development plan.

	Policy and statutory compliance
	· Comply with organisation policies, guidelines and procedures.

	Wellbeing and safety
	· Complies with safety and wellbeing policy and procedures, including accident and incident reporting and hazard management requirements.
· Works in a safe manner at all times and does not undertake activities without appropriate training.



	COMPETENCIES

	*see competency framework for behaviours expected at each level
	Expected level

	Customer driven (Internal and External)

A commitment to understanding the needs and best interests of both internal and external clients, in order to provide them with outstanding customer service and help them to make informed decisions.
	Advanced*

	Accountability

Taking personal ownership of decisions, behaviour, and development, and being responsible for how these actions impact on the wider organisation and customers.
	Advanced*

	Adaptability

Demonstrating a willingness to engage in a changing environment and being flexible and comfortable working with change.
	Advanced*

	Motivation and drive

The determination to achieve goals and strive for excellence.
	Advanced*

	Relationship building

Developing and maintaining positive, professional relationships that are built on mutual trust and respect.
	Advanced*

	Team work

Making a positive contribution to the FMG team and collaborating effectively with others to achieve objectives.
	Advanced*



	KNOWLEDGE

	Qualifications
	Relevant Tertiary Qualification desirable.

	Experience
	At least five years’ experience in a corporate communications team managing priorities on time and on budget.
Experience in developing and supporting internal communications change and in delivering corporate and external communications requirements.

	Business awareness
	Understands FMG’s position in the advice and insurance market and knows the competition.

	Rural knowledge
	An understanding of rural New Zealand and the issues it’s facing would be an advantage.

	Legal knowledge
	Has a basic understanding of the Privacy Act.

	Risk/Insurance knowledge
	Understands risk and knowledgeable about compliance requirements; understands the insurance process and how claims are managed; knows industry partners and competitors.



	SKILLS

	Written and verbal communication Skills
	Ability to articulate verbally and express in writing; clear, concise and persuasive information to persuade, influence and/or educate others.

	Listening skills
	Demonstrates active listening skills through eye contact, paraphrasing, appropriate body language and checking understanding.

	Technology skills
	Can expertly use relevant software and technology to its full capacity e.g. MS Teams, Word, Excel and PowerPoint. Has experience in Sharepoint.

	Risk assessment skills
	Identifies, understands and mitigates the risks that may impact on FMG's strategy, initiatives and reputation.

	Time management skills
	Ability to multi-task and prioritise work requirement, conflicting and often quick turnaround deadlines, to ensure opportunities are exploited while key deliverables meet deadlines.


Relationship
	      External
	      Internal
	      Committees/Groups

	· FMG’s agency partners
· Suppliers
· ICNZ
	· Internal Communications, Travel and Events Manager
· Head of Communications & Sustainability
· Executive Leadership Team
· People Leaders (as a leadership group)
· Farmstrong Project Team
· Marketing Team
· People & Culture Team
· External Events & Sponsorship Manager
· Head of Sales & Service Support
· Regional Managers
· Service Centre and Claims Team Leaders
	· Specialist working groups as required




Financial authority levels
•	Not Applicable
People & Culture authority levels
•	Not Applicable
Agreement
I agree to the outline of the role as contained in this document and recognise that the contents may need to be amended from time to time to reflect changing business requirements.
	Name:
	_______________________________________

	Signature:
	_______________________________________

	Date:
	_______________________________________


I as Job holder, allow my Manager to gather information from third parties where necessary for the purposes of performance management.


Confidential

Confidential

Confidential
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